Status of Promoting Eco Vision 2025 DENSQO

Crafting the Core

Eco Vision 2025 (7" Environmental plan) are ongoing as planned

FY2024 plans (Main items)

e FY2024 results IS FY2025
Eco Vision 2025 ; ; DNJP typical value as of Dec.2023 = Fut =]|
Action items Target ypical valu : w HtHretans
@ Ultimate fuel *Promoting environmentally friendly -Implementation based on Regulation  -Performed all product O  -Implementation based on
© efficienc design of new products, and for Early-Stage Control environmental assessments Regulation for Early-Stage Control
.g Y calculating environmental impact
(]
'g +CO, reduction in production +FY2024 total emission, below 50% +Conducted Theme development O -FY2025 total emission, below 25%
< @ Minimum (FY2021 standard) as planned (FY2021 standard)
- CO2 "Monozukuri” - Total CO2 emissions as planned
g +CO, reduction in logistics +Basic Unit 1.61 +Basic unit 1.52
c
W 3 Low-carbon - Environmental activities for low- +Energy saving poster activities +Conducted as planned O +Energy saving poster activities
lifestyle & transport carbon transport +Eco-driving promoting activities June, November) +Eco-driving promoting activities
Y p p gp g gp g
*Promoting changeover in +Maintaining zero non-compliance +0 case of legal infringement -0 case of legal infringement
@ Eco-materials & anticipation of tightening o
low emissions regulations on the
substances of concern
- *Reduction of total waste +Maintaining basic unit minus 50% +Cumulative waste 5.34 -Maintaining basic unitA50%
o ® Minimum impact - Zero landfilled waste +Maintaining zero emissions +Maintaining zero emissions O *Maintaining zero emissions
E . P *Reduction of packaging materials +Basic unit 3.28 +Basic unit 1.84 *Basic unit index 88 or less
= production L . o
IS (logistics) *Basic unit index 95 or less
*Reduction of water consumption +Basic unit 319 +Basic unit 206
-Environmental education +100% implementation of plan *Promoted as planned O *Achieving environmental
® Earth K - e .
. Environmental month activities -Conducted as planned (Jun.) education implementation
consciousness, )
. rate in each company,
Knowledge & Skills . o
Environmental month activities
@ Products in *Producing products in harmony -Developing renewable bio-materials +Technology development as O Developing renewable bio-
harmony with with nature and achieving the fiscal year target planned (conducted performance materials
- nature evaluation) (Completion of FY target)
[ . +Creation of rich greenery plant +Completing the biotope for +Promoted as per planned O -Completing the biotope for
o Nature rich ) ) ) ;
> Zenmyo’s new plant (Collaborated with the Enterprise Zenmyo’s new plant romote plan
S workplace e
kS, Agency and Nishio city)
[
. -Understanding the crisis of +Conducting green project event +Conducted green curtain activity O -Conducting green project event
© Natural Symbiosis L X i o ) =
Action biodiversity and taking and green curtain activity (May) and Green curtain activities
conservation action
+Enhancing DENSO Group +Group EMS and pre-QC Audit -1SO external audits(SGS) O +Group EMS, Pre-QC Audit and
b= environmental management +Zero environmental non-compliance -Near-miss(oil spill) considering next Eco Vision
g Environmental +Ensuring environmental and risk reduction activity +Response to CDP, TNFD, SBTi +Zero environmental non-
:!” value efficiency compliance +Maintaining CDP score, TNFD-based compliance and risk reduction
S management +Environmental Communications information disclosure activity
=

*Maintaining CDP score, TNFD-
based information disclosure
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